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Comparative Guide for Marking Requirements 
	Item
	Acquisition (Contracts)
	Assistance (grants, coop ag.)

	USAID requirement
	Exclusive USAID branding and marking (the host Government logos can also be used)
	Co-branding and co-marking;

USAID identity equal size/prominence with other logos, except Government logos

	Applicable to
	All contractors, their sub-contractors

(Sub-recipients marked as USAID grantees)
	grantees, their sub-grantees; other USG agencies; not applicable to PIOs (unless they compete for the grant)

	Branding means
	Who is named as project’s owner, how project is communicated, promoted (described in branding strategy and, for contractors only, branding implementation plan)

	Marking means 
	Where USAID identity is placed (described in marking plan)

	Applicable branding/marking documents
	Branding strategy (given by the mission), branding implementation plan, marking plan – developed once at the beginning of the contract (amendments possible)
	Branding strategy, marking plan– developed once at the beginning of the grant (amendments possible) or, for older instruments, upon new obligation of funds

	COTR responsible for 
	· Monitoring compliance of branding and marking requirements in accordance to the relevant provisions in the funding mechanism (detailed in Marking Plan, Branding Strategy, and, for contracts only, Branding Implementation Plan).

· Taking appropriate action if a contractor/grantee initiates an action (e.g., waiver, modification to Marking Plan) or fails to comply with branding/marking requirements.

	If implementer fails to comply
	COTR must alert CO/AO who will initiate corrective action; major or chronic non-compliance will trigger remedies available in the provisions of the funding instrument. 

	Reference/guidance 
	ADS 320 (01/08/2007 revision); ADS 557 (07/14/2006 revision);  Graphic Standards Manual (http://www.usaid.gov/branding/gsm.html ); http://www.usaid.gov/branding; 

	
	AIDAR 752.7009; ADS 302 
	22 CFR Part 226 (since January 2, 2006); AAPD 05-11; ADS 303

	Who is named as project’s owner?
	Only USAID (per branding strategy): e.g., USAID’s Education Improvement Project 
	USAID and the grantee  in all public communications (per branding strategy): e.g., the USAID and CFH Connect project

	Who’s logos can be used?
	Only the USAID identity (logo) and host government logo (exceptions apply if approved)
	Both the USAID identity (logo) and the grantee’s logo (exceptions apply if approved), host government logo. USAID logo equal size/prominence to other logos 

	What is required to mark with USAID identity (specifics in project’s marking plan)
	· All commodities and equipment provided through the project

· All program, project, activity sites (temporary and permanent signs must be used)

· All public communications, including audio, visual, and print (for audio use slogan “made possible by USAID: from the American people)

· All events and handouts associated with those events

	Exceptions 
	Exceptions are programmatic in nature. Vehicles and offices are exempt if not used for programmatic events; Business cards and administrative correspondence can’t be marked with USAID logo.
8 types of presumptive exceptions available -only apply if requested and approved in the marking plan by CO/AO. Exceptions apply if marking would: 

1). Compromise independence or neutrality of program; 2). Diminish credibility of audits, etc that must be seen as independent; 3). Undercut host-government ownership; 4). Impair functionality; 5). Incur substantial costs/be impractical; 6). Offend cultural/social norms; 7). Conflict with international law; 8). Deter achievement of program goals (under grant agreements only loan programs qualify for (8)). 



	Waivers
	Apply to marking only. Requested by recipient through COTR after award, granted by Mission Director. Waivers are intended to address cooperating country political, safety/security concerns, emergencies, or special cases. If USAID approves an exception or waiver, recipient must advise USAID if materials will be marked with recipient’s logo or other identity.

	Obtaining stickers, etc with the USAID identity
	Stickers etc are to be obtained by the contractor/grantee; cost of marking shall normally be included in the bid price and is eligible for USAID financing

	Miscellaneous

	Preproduction review by USAID
	yes
	yes

	Graphic Standards Manual apply to
	-USAID identity use and placement

-design of materials “about project” 
	-USAID identity use and placement 

	Copies of program materials for COTR
	At least 2 copies of all program and communications materials produced under the award

	Disclaimer for publications
	This (publication) is made possible by the support of the American people through the United States Agency for International Development (USAID). The contents are the sole responsibility of the (implementing organization) and do not necessarily reflect the views of USAID or the United States Government.

	USAID identity on the business cards of the project staff
	Cannot use the USAID identity 

Line “USAID contractor” and project name to be included
	Cannot use the USAID identity 

Line “USAID grantee” and the project name to be included

	USAID identity on administrative correspondence
	Cannot use the USAID identity 
	Cannot use the USAID identity

	USAID identity on programmatic correspondence
	USAID identity is required; reference to the USAID’s role (ownership or co-ownership) is required: may use disclaimer to indicate the relationship; must include “USAID contractor/grantee” in the signature line

	Website marking (new regulations since 07/14/2006)


	Must be marked appropriately on the index page of the site and every major entry point with the USAID identity and disclaimer.

Must not provide:

· descriptions of USAID activities or projects to educate the public about USAID goals, objectives, or operations above the level of specific project.

· Agency policy or official guidance

· “success stories” /other materials that describe in non-technical terms for a general audience the results of Agency-financed projects

· any information related to Agency 1). budget allocations, 2). admin processes, 3) other aspects operation beyond what is necessary for project implementation
	Co-marked as outlined in the marking plan.

Must be marked appropriately on the index page of the site and every major entry point with the USAID identity and disclaimer.

	Press releases
	Submit to USAID for clearance
	Submit to USAID for comments 

	Submit to USAID
	Info on forthcoming events, 2 success stories/country/year in USAID standard format; 20 photos/country/year “about the project successes” compliant with USAID requirements, electronically; press clippings that mention the project

	For questions and guidance, contact
	your Development Outreach and Communications Officer (in Central Asia – Leanne MacDougall, lmacdougall@usaid.gov)



