Template for the Branding strategy for Contracts

Text in Italics is only guidance/instruction for using this template- please DO NOT include it in your strategy: 
· please adjust the branding strategy to fit your project/program. 
· Target groups listed in the chapter “Desired level of visibility” are the Mission’s target audiences; if you are aware of any other target groups this project must focus on, include in this chapter. 
· Chapter #4, “Any other organizations to be acknowledged,” should list any organizations (e.g., the Ministry of Health of a specific country or a National AIDS Center in a particular country) that your office (on behalf of the Mission) feels need to be acknowledged in all public communications – you should include how this organization should be acknowledged. For example, in all public communications, this organization will be mentioned in the following way “in cooperation with (organization), USAID’s XXX project ….” and all the publications (banners, materials, speeches, press releases, etc etc) will include (organization’s) logo next to the USAID identity.

Branding strategy for XXX project

The Name of the Project

For all purposes, the contractor will reference the project as “The USAID Energy Trade Project.” Please remember that the name should be short- about 2 words total, so that it is easy to use; acronyms or long names are not advisable, because they tend to develop a life of their own and drop “USAID” from the name.
How the materials and communications will be positioned

In all project communications and materials the project will be referred to as USAID’s. In all public events and public communications the project will also acknowledge that it is (and all its activities and/or materials/deliverables) made possible “by the American People.”

The desired level of visibility

The contractor will ensure that the project (as well as the fact that it is made possible by the American people through USAID) receives broad visibility amongst its beneficiaries and their communities, counterparts, and general public (with focus on host government beyond direct counterparts, community/religious leaders, and students) in the cooperating countries. The contractor may identify additional groups/sub-groups of target audiences for project’s public communications, in consultation with USAID.
Any other organizations to be acknowledged

(In rare cases may include local partner organizations (subject to USAID approval), sub-contracted by the project to provide services for local business community, if one of the purposes of the sub-contract is to develop capacity for this organization; if approved by USAID, the organization will co-brand and co-mark its public communications.)

